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Liberty to bring Humvee to UAE ‘Summer Special’ at Al Habtoor
dubai — Liberty Automobiles is
set to bring to the UAE the rugged
and sensational Humvee C-Series,
the civilian version of the famous
US military vehicle this summer.
This follows the signing of an
agreement appointing Liberty the
exclusive, authorised dealer for
Humvee C-Series in the UAE.
The agreement was signed by
Shaikh Khalid Abdulaziz Al Qasimi, Chairman of Liberty Group,
and John Costin, president of
Humvee Export.
The acclaimed Humvee C-Series combines superior craftsmanship with ultimate functionality, as
well as best-in-industry mobility
technology with a host of off-roadready options, including a central
tyre inflation system, hardened
doors, aircraft-aluminum riveted
body and trimmed-out interior. It
is powered by a 6.2L V8 sequential fuel injection petrol engine.
Shaikh Khalid said: “Having rep-

Shaikh Khalid and John Costin at the signing ceremony.
resented Hummer as exclusive
UAE dealer for many years, Liberty
Automobiles is well-conversant
with the tastes of UAE’s ‘extreme’
off-road vehicle lovers. We antici-

pate strong demand for this standout off-road vehicle from this niche
segment. We are extremely proud
to add Humvee to our portfolio of
automotive brands.”

dubai — Mitsubishi customers can
gear up for the summer with a special offer from Al Habtoor Motors,
the official dealer of Mitsubishi in
the UAE.
The “Summer Special” promotion promises zero-per cent interest for Pajero customers and zeroper cent downpayment for those
choosing a Lancer.
Mitsubishi customers also get
added free benefits, which include
free insurance, free service up to
30,000km, free five years or
100,000km warranty and free 3M
tinting.
Customers also get the added
advantage of buying cars at really
low pre-summer prices, which include the legendary Pajero for an
amazingly low Dh1,240 per
month, the new Montero Sport
from Dh1,302 per month, the Outlander SUV starting from Dh1,135
per month, the Mirage hot hatchback from Dh581 per month and

Avail of zero-per cent interest on the Pajero and zero-per cent
downpayment on the Lancer at Al Habtoor Motors.
the spacious Lancer EX from
Dh765 per month. “The current
promotion aims to add significant
value to the customer’s investment.
Not only do they get an opportunity
to own their favourite model at

lower prices, but also have bundled
freebies which ensure a worry free
motoring experience.” said C.V.
Ravin, general manager of sales —
Mitsubishi Motors Corporation at
Al Habtoor Motors.

Calibrating Dubai’s heartbeat
> dubai

Islamic-themed
gift shop from
Hadiyashop
Local startup Hadiyashop is
the latest entrant into a lucrative, growing market: Muslim
consumers. The business
sells Islamic-themed gifts of
all kinds through its online
store. Each product is handpicked with the discerning
Muslim recipient in mind.
Founder and CEO Abdullah Shetty, a convert to
Islam, said: “From my own
experiences, buying gifts
for Muslim friends or family
can be nerve-wracking. As
you may know, Islam has
certain restrictions on what
we eat, how we dress and
how we entertain ourselves,
so our tastes are different to
other consumers. I came up
with Hadiyashop to make
the gift-giving experience
convenient for the buyer,
while offering products that I
know Muslims want or need.”

> dubai

New rugs
and carpets
Framingham cardiovascular risk model promoted in emirate from 2XL
dubai — The heart is a complex
muscular organ that is protected
within the ribcage of the human
body. Its function is to supply cells
with oxygenated blood and send
deoxygenated blood to the lungs
for oxygenation.
Cardiovascular diseases are the
diseases of the hearth; the World
Health Organisation defines cardiovascular diseases that involve
the blood vessels of the heart such
as coronary heart disease (heart attack) and cerebrovascular disease
(heart stroke), and the diseases that
are related to the heart muscles
such as rheumatic heart disease
and congenital heart disease.
The Dubai Health Authority reported that cardiovascular disease
(CVD) risk among UAE nationals is
nearly one in every three (29 per
cent). The average age to experience any cardiovascular event in
UAE is 45 years compared to the
global average age of 65 years. Media reports suggest that CVD-related deaths and medical emergencies remain high among the UAE
population. Shaikh Khalifa Medical
City released statistics stating that
500 newborns experience congenital heart disease and nearly 70 per

cent among them needed surgery.
Patients as young as age 21 are being treated for cardiovascular diseases in the UAE’s hospitals.
Cardiovascular risk factors contribute towards the development of
a cardiovascular disease. These
risk factors can be classified as
physical, social and behavioural
conditions. The cardiovascular risk
factors include gender, age, blood
pressure, total cholesterol, highdensity lipoprotein, low-density lipoprotein, diabetic, family history,
ethnic background, smoking, obesity and the lack of exercise. A
2013 report indicated that the
about 66 per cent of men and 60
per cent of women in the UAE are
overweight or obese; local surveys
in the UAE suggests that the overall
percentage of the smoking male
population is about 28 per cent
while 2.4 per cent of females are
also in the habit of smoking. Furthermore, 19 per cent of the UAE
population lives with diabetes.
These numbers are high enough to
raise the cardiovascular risk profile
of the UAE population.
Preventive medicine is the key to
tackle cardiovascular risk, which
includes early detection and inter-

Tourism and
hospitality uni
Modul to open
Modul University Dubai, a
subsidiary of Dubai Investments Industries, which is
a wholly-owned subsidiary
of Dubai Investments, and
Austria’s leading international private university,
showcased a wide array of
academic programmes and
merit scholarships on offer
for aspiring students at its
campus in Dubai as part of its
participation in Gulf Education and Training Exhibition
(Getex) 2016.
Modul University, the firstof-its-kind university specialised in tourism and hospitality courses, offered special
promotional scholarships and
packages for students during
the Getex. Modul University
Dubai is set to open its campus spread across 25,000 sqft
at ONE JLT. Admissions are
currently open for September
2016 intake.

> abu dhabi

iGuzzini key
sponsor at Lux
Live Middle East
iGuzzini sponsored the
lightspace arena and the
speakers’ lounge at the
recent LuxLive Middle East in
Abu Dhabi.
After the huge success of
the show in London, the event
was brought for the first time
in the Middle East and boasted
an incredibly rich and diverse
programme of seminars,
debates and panels along with
an area of over 4,000 sqm of
exhibition space, which saw
the participation of key actors
in the industry.
iGuzzini, in line with its
continuous support to the
educational activities that
can promote knowledge
transfer and the best practices in the lighting industry,
is keen to be involved in such
an inspirational platform
which will be dedicated to
the exploration of diverse issues related to architectural
lighting such as the status of
the technology revolution
affecting the industry.

29%

of UAE nationals are at risk
of cardiovascular disease
vention through regular medical
check-ups. Early prediction of risk
plays a fundamental role in preventive medicine; cardiovascular risk
prediction can help medical practitioners and planners to manage the
risk to lower its potential overall
impact on the health of the UAE’s
population.
Currently, medical researchers
and medical practitioners use
Framingham cardiovascular risk
prediction model to understand the
CVD risk. The Framingham model
originated from Framingham, Massachusetts, and it reflects the cardiovascular characteristics of the
population of city of Framingham.
The Framingham cardiovascular
risk predication model is being
used in different geographical locations around the world. While estimated Framingham CVD risk pro-

vides insight of the prevalence of
the CVD risk among the population
of interest, it may not provide an
accurate account of the problem.
Each geographical population
has its own unique physical, social
and behavioural characteristics
which can have an impact on their
risk of developing a CVD-related
disease. These characteristics need
to be incorporated to establish an
understanding of the CVD risk of
the population. Studies conducted
in different geographical locations
have proven that the Framingham
CVD risk score does not represent
the actual CVD risk of the population understudy.
Dr Masood Uzzafer, associate
professor at Amity University
Dubai, is leading an effort to calibrate the Framingham cardiovascular risk prediction model for the
population in Dubai. He explains
that the calibrated model will enhance our understating of the burden of the CVD risk in Dubai and
outcomes of this research will help
to predict the CVD-related events
of Dubai’s population which will
improve the overall performance
of the preventive healthcare system
of Dubai.

Prime Healthcare unveils
‘My Prime’ programme

Goody seeks a portion of the UAE’s Dh16 billion FMCG sector.

Goody, Gulfco in exclusive deal
dubai — Goody, the region’s leading packaged food business from
Saudi Arabia, has entered an exclusive partnership with Gulfco.
The agreement will see the brand
meet the UAE’s demand for quality
packaged food. The SR1 billion-valued business is growing beyond the
boarders of the kingdom, with designs on bringing quality food products to the family tables of the UAE.
Goody was started by Ahmed
Saied Basamah in 1969, with a vision to be a leader in the regional
packaged food sector. He recognised a need to support women in
their homes, driving good nutritious balance for Saudi families
and sourcing the best quality foodstuffs from leading food producing
countries around the world.
With an initial launch of its core

ranges; pasta, tuna, peanut butter
and canned corn, Goody will look
to grow its UAE market share. The
company has identified the country
as the second-most important
economy in the GCC at Dh16 billion — a three per cent growth over
last year for the FMCG sector.
“With one of the most dynamic
food and beverage sectors in the
region, entering the UAE now allows us to target both the domestic
and trade arenas, providing quality
packaged foods and diversity of
choice to customers. Partnering
with GULFCO allows us to facilitate a smooth entry, and provides
us with access to the UAE’s leading
retailers and traders, through their
longstanding and committed relationships,” said Khalid Temairik,
general manager of Goody.

dubai — According to a recent
study by the World Health Organisation, men in the UAE have a
life expectancy of 76 years while
women live up to 78 years. However, the country currently faces
the challenges of a modern and
affluent society, with its population under high risk of developing
chronic and lifestyle disorders
such as obesity, diabetes and cardiovascular disease.
Cancer and mental illness are
the other two of the five common
health problems the UAE is grappling with. Nearly 70 per cent of
its male population and 67 per
cent of females above the age of
15 are overweight because of a
sedentary lifestyle and high intake of calorie-rich food.
The UAE’s sophisticated healthcare system, which includes several private operators such as
Prime Healthcare Group, one of
the UAE’s leading healthcare service providers, efficiently and effectively addresses the growing
medical needs of its people. In
line with its efforts to offer a personalised service to its patients,
Prime Healthcare Group has announced the launch of a unique

loyalty programme — “My Prime”
— offering personalised service to
its patients. The newly-unveiled
initiative, which aims to enhance
patients’ lives by providing them
with a hassle-free, 24-hour service that connects them swiftly to
their doctor, will benefit their
loyal patients.
My Prime, a highly-innovative
initiative by Prime Healthcare
Group, assigns a dedicated patient
relationship officer to assist patients during their visit to medical
centres as well as offers additional
services such as interactive morning coffee sessions on patient education. The service will also be
beneficial for the enrolled patients,
as they can receive personalised
medical advice from doctors 24/7
remotely by phone or video.
Dr Jamil Ahmed, managing director of Prime Healthcare Group,
said: “With the surge in lifestyle
diseases in the UAE, the challenges in providing state-of-the-art
medical services also increases
and it becomes a huge responsibility of healthcare providers to
ensure that proper care is administered to the patients to ease their
pain and sufferings.”

dubai — 2XL furniture and
home décor, a regional favourite
for exquisitely designed furniture
and home décor, has launched its
latest collection of carpets and
rugs. Beautifully-crafted carpets
and rugs that boast traditionally
inspired designs are made in the
hand knotted style of beautiful
wool material.
Influenced by oriental and
Middle Eastern undertones, the
collection of carpets and rugs
from 2XL is traditionally rich
and artistically opulent. Featuring a neutral and pastel-colour
palette of warm rose, mustard,
light blue and light green, the
collection will add a subtle hint
of elegance to any room.
The designs creatively combine forms and references from
bygone eras, which captures a
piece of tradition for any living
space. Modern or traditional in
setting the look of every room
can be enhanced with these classic designs while maintaining the
dominant feature of the space.
Adding to 2XL’s style, which is
largely influenced by timeless décor, a hot new trend in home décor, this collection will increase
the style quotient of every space.
Amit Yadav, marketing manager, said: “As we always strive
to bring classic masterpieces to
our customers, these carpets are
beautiful and timeless. Although
subtle in colour they make a
strong statement in a space that
can be either modern or traditionally designed. The carpets
are inspired by oriental and Middle Eastern traditions that intricately weave a story in everyday
living. Every piece of furnishing
and décor at 2XL is crafted specifically for the audience in the
Middle East with an international flavour.”
Look no further to enhance an
already beautiful space or add a
touch of elegance to a room lacking warmth, these carpets and
rugs from 2XL will liven up any
interior. To see more of the collection, visit www.2XLme.com or
visit a store near you today.

A 2XL wall carpet for Dh695.

Steigenberger wins ‘Leading New Hotel’ award
abu dhabi — Twenty14 Holdings,
the hospitality investment arm of
LuLu Group International, is proud
to announce that their first property
in Dubai — the Steigenberger Hotel
Business Bay in Dubai — has been
awarded the “Leading New Hotel”
award at the inaugural Leaders in
Hospitality Awards 2016.
Despite only being opened in
November, Steigenberger Hotel
Business Bay, the cosmopolitan hotel with a German touch is already
making a huge impact on the UAE’s
hospitality landscape.
Priding itself on impeccable efficiency and service, Steigenberger
Hotel Business Bay was voted head
and shoulders above the competition, leading in its category on concept, service, facilities, F&B and

diversity in offering. Adeeb Ahamed, managing director of Twenty14 Holdings and the owner of the
property, said: “We are extremely
proud and honoured to have
Steigenberger Hotel Business Bay,
Dubai, be recognised as the Leading New Hotel at the inaugural
Leaders in Hospitality Awards
2016. This is a true pat on the back
for the dedication and passion that
the entire team has put forth in
making the hotel a standout property in such a short span of time.”
Puneet Chhatwal, chief executive officer of Steigenberger Hotels, said: “We have always strived
from our inception to stand out
from the crowd through our
unique concepts, inspiring campaigns and exquisite standards of

hospitality. We will continue to
uphold our position as the destination of choice for our guests and
this award inspires us to keep improving our services and ensuring
that we offer an experience that is
second to none.”
The five-star hotel, overlooking
the upcoming Dubai Canal, is located in the heart of the city at
Business Bay and is just a stone’s
throw away from the iconic Burj
Khalifa — the world’s tallest building — The Dubai Mall and Downtown Dubai.
The 365- room property, including 28 suites designed for business
and city leisure travellers, provides
unparalleled views of the Dubai
skyline and offers first-class amenities and exceptional service.

Eirik Bergvoll, general manager of Steigenberger Hotel Business
Bay, Dubai, accepting the award.

